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     ABSTRAK 

DESAIN KOMUNIKASI VISUAL SEBAGAI MEDIA PENDUKUNG GERAKAN 
PELESTARIAN KERAJINAN SALANG DI DESA SUKAWATI 

 Desa Sukawati pernah menjadi sentra kerajinan Salang sekitar tahun 1965 sampai tahun 
1975. Seiring waktu, jumlah produksi kerajinan Salang di desa Sukawati semakin menurun, 
disebabkan berkurangnya jumlah pekerja dan pengrajin. Kurangnya minat generasi muda dan 
terhambatnya regenerasi pengerajin, juga jadi penyebab memudarnya popularitas kerajinan 
Salang di desa Sukawati. GERPASAKA merupakan gerakan yang bertujuan untuk memberi 
edukasi dan informasi mengenai kerajinan Salang di Desa Sukawati. 

Metode yang digunakan dalam perancangan Desain Komunikasi Visual Sebagai Media 
Pendukung Gerakan Pelestarian Kerajinan Salang Di Desa Sukawati ialah metode 
pengumpulan data berupa metode observasi, wawancara dan dokumentasi. Data kemudian 
dianalisa menggunakan metode analisis SWOT. Selain itu, digunakan juga berbagai teori 
dalam desain komunikasi visual seperti teori unsur visual, prinsip desain, teknis perwujudan, 
dan teori pendukung seperti teori pelestarian. Setelah melewati proses identifikasi kasus dan 
pembuatan konsep, maka dipilihlah media yang akan digunakan sebagai pendukung gerakan 
pelestarian kerajinan salang di desa Sukawati, antara lain Flag Chain, Page Sosial Media 
(Facebook), Folder, T-Shirt, Transit Advertising, Pin, Poster, Stiker, Gantungan Kunci, dan 
Katalog. Media- media tersebut dirancang berdasarkan konsep “Bali Atraktif.” 

Diharapkan melalui GERPASAKA (Gerakan Pelestarian Salang Sukawati), generasi 
muda mulai memahami tentang nilai dan potensi yang dimiliki oleh kerajinan Salang Desa 
Sukawati, dan akhirnya mau peduli, mencintai dan tergerak untuk ikut melestarikannya. 
Sehingga ke depannya diharapkan akan muncul bibit- bibit baru pengerajin Salang yang akan 
melanjutkan dan membangkitkan lagi industri kerajinan Salang di daerah desa sukawati. 

 
 

Kata Kunci : Salang, GERPASAKA, Desain Komunikasi Visual 
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ABSTRACT 
 

VISUAL COMMUNICATION DESIGN AS MEDIA SUPPORT FOR PRESERVATION 
MOVEMENT OF SALANG CRAFTS IN THE SUKAWATI VILLAGE  

 
Sukawati village was once the center of the Salang craft around 1965 until 1975. Over time, 

the number of Salang crafts production in Sukawati village declining, due to the reduced number 
of workers and craftsmen. Lack of interest in the younger generation and the inhibition of 
craftsmen regeneration also be the cause of the waning popularity of Salang crafts in Sukawati 
village. GERPASAKA is a movement that aims to provide education and information about 
Salang crafts in Sukawati village . 

The method used in the designing of Visual Communication Design As Media Support For 
Preservation Movement Of Salang Crafts In The Sukawati Village is a data collection method, in 
the form of observation, interviews and documentation. Data were analyzed using SWOT 
analysis method. In addition, also used various visual communication design theories as a visual 
element theory, design principles, technical embodiment, and other theories such as the theory of 
conservation advocates. After passing through the process of identifying cases and drafting, the 
chosen media will be used to support the Salang crafts preservation movement in the Sukawati 
village, among others Flag Chain, Social Media Page (Facebook), Folders, T-Shirt, Transit 
Advertising, Pin, Poster, Stickers, Keychain, and Catalog. All of that media designed based on 
the concept "Bali Attractive." 

Hopefully, through GERPASAKA (Gerakan Pelestarian Salang Sukawati), the younger 
generations begin to understand the value and potential of the Salang crafts in the Sukawati 
village, and ultimately want to care, love and moved to join preserve it. So that, the front is 
expected to appear new seedlings of Salang craftsmen who will continue and revive the Salang 
crafts industry in the Sukawati village. 

 
 

Keywords : Salang , GERPASAKA, Visual Communication Design  
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